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Course description

The International Business Communication course explores the principles of
effective communication in international and intercultural business environments.
It examines the role of language, culture and communication in shaping business
relationships and professional interactions across cultures. Particular attention is
paid to the impact of cultural differences on communication styles, business
practices and workplace collaboration.

Throughout the course, students develop the knowledge and skills required to
communicate effectively with individuals from diverse cultural backgrounds. They
learn to analyze intercultural business communication, recognize potential sources
of misunderstanding and apply appropriate communication strategies in a variety
of professional contexts. The course also fosters intercultural awareness, critical
thinking and the ability to communicate confidently and appropriately in today's
global business environment.

Learning outcomes - course content

Upon successful completion of the course, students will be able to:

1. explain the communication process and distinguish between verbal and
non-verbal communication in international business contexts;

2. compare communication styles in high-context and low-context cultures
and evaluate their impact on business interactions;

3. analyze the influence of organizational culture on communication and
professional behaviour in international organizations;
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4. apply appropriate international business etiquette in a variety of
intercultural professional situations;

5. demonstrate effective communication and collaboration strategies for
working in multicultural teams.

Student workload (self-study description)

The total student workload consists of 120 hours, including 20 contact hours and
100 hours of independent study. Independent study includes completing
homework assignments, reading the required literature and supplementary
materials, preparing for classroom activities, and revising course content.

Students are expected to attend all scheduled classes and complete the final
examination at the end of the semester.
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